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REMARKS 

e > v i i • < 5 1 j t the i nut; ion tl i k Hers 
number of h-t« I ' and "she " I " bits mdieaiiuji that was tn^tit-u:;' >.nn , e \rd has-s for these 

vppli < u • dvi claims 9 and 1 1 and lias nadt c< r< pt id t< t ndments 
claims 22, 24 and 29. 

3SUJS.CS 102 

The examiner rejected Claims I -30 under 35 U.5.C. 1 02(e) as being anticipated fey lierz 
(US 2001/0014868). According to the examiner, 

Oiiiisss i, Hen reaches: 

j 0 <> f inin ri feed iisiii oSTi > u < i 
potential customers, the method emnprM's: 

generating &» ordered iistio» of offers from a set of offers, by which t» contact a 
potential customer from a group of potential customers by considering the potential 

customer independently from others of the potential tustomers in the group, 
tiarisig 

generating of the ordered listing of offers for the poteirtiaf customer (sec 
paragraphs 158,256-243} 

Claim 1 us directed to a computer-implemented method of determining a prioritised 
is i ip of oilers tor use to contact potential customers, and is neither described nor suggested by 

Herz. v > i cm 1 t t m «.v ... k >. t > i 

m ) tiers > v del t cont c * potential eustomei ' i 1 $ nti 

ism b\ e sooi J . > c v st n ci 'i dependent on; Aaei t k ^ Set 5 i 

v.sonu i » , uj <„i, an _ ot tht ordered isting > If forth otent 

customer. 

s ^ s > !k J v tins 1 an < s s s _ p 
p)236dC4.y. Applicant disagrees. 

1 ! 1 c s --Jo,ta tt dCPitniK o laiulxf „e ! , pare ^ 1 vs , 

particular directed to; "applying a standard clustering algorithm, such as k-rae&ns, to group & set 

s number of cl ters n such a w hat off hoppers > 
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profiles tend to be grouped in the same cluster." This grouping of shoppers does not suggest; 

o ^ k\-v s «tushomasul(ito1*. ,h imU' x>v u 

viv.r.it..;K)'K roue < i u-> 3 u b v > iskk ng tl\ j^en r cusm t 

hk\tl 0 U 1 I __)_!< U to I t 0 1 C ip (M 1 { 

ordeteo 1st > i s kt i )k S I \'ojjk \ i.\p honed I Hit- ! v s mean^ 

Jt M > ! ils k | i t p 1 it I'M!, (.iinMo ll >1 ' s| . f s ,\ 

between points in. the clusters and the centers of the clusters in which thev arc located " In 
■o h < I cess to rod ' cc-ntro d of the cluster to represent the duster. 
Paragraphs [0236-0243] likewise mil to describe or suggest claim 1. 
' agrap 2 te he? de*c hes nor sue . i enenrhm n u-dcre< «tmg ol 

> v . v. > ( klS b\ V U U p )tt ill ' v 1 v ! p t. u 

i vi.sti at independ ently hoi oth <. hk po.eot s 
< st 5 t i ( ' euera f the ordered listing of < - a 

eustomei " While Paragraph [0237] mentions; "Broadly speaking, however, only one of these 
offers should he made to a given shopper at a given time, and it is advantageous for the vendor to 
choose tha* o£ lv 

of claim 1 nor is even directed to a methodology. 

* discuss hov the pi on r tied 

e (. to ir\ to ma\! » k > 

f nice advertisement ard < I 

iccept ' Hs-.v. ev e\ He;/ tcaeht.^ to " c -omule, tbi e ;eh offer 1 rue e\pvae.t quanut\ 2p m 
that fUe si uippcr vvs-u)d buy." liov-eveo Hither than uiiwu o each individual separator-.. I k 
v l es ^ s on t tempt to geit i 't l.ti i ( t i > ->i f; 

oilier, similarly prof led (shopper, offer) pairs, for which the actual quantifies sold are known." 

Bens also s e hat he nios o c - - < < ) 

si o s. ) f\>\i c t\ ikes dub sl.oppei js n pa - i w m 1 < es 

produce pu ik ( niruhrl and then u v i separate p s -n <v u method to dctcrmom \v 
eiLrs to make O s.c ox has v. - u la cJ t. <\ \ h> c roteu >c s 5 *u . shoppem e. x oiicfs 
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together (as. described above) and using the expectation that similar shoppers will buy similar 
quantities of similar offers, then profit can be maximized directly by the obvious method of 
seeing ^ a it \ j X make «k no mi l.- + 

films n no sense iHes s ! c t luster shop e eonstmec ges 

ered fers roj t a set of offers vhicl mat 

t I h ! 1! s t. » I k i I v s 

iu ; idv k>m !n\ s ! the > vH.ru i .a urn. u the pk , i di s a-' e . ^< s * , 
at\ < o 1 as kt t < po.s nvu customer" 

)h j j He soses } an alternative eluslerii hoppers! 

i ij'O'lIf > , i . L <stu , ' si I K s '>(, Jt C sfVs 1 ' si s s s t , u 

Claims 2-6 are allowable at least for the reasons discussed in claim 1 . 

Claim 7 is directed to a a- -mpt iter- implemented method oi determining a prioritized 
number of offers. Claim 7 includes determining . , ,an ordered set of offers to be sent to each 
customer. Claim 7 also include that: "for each customer, eliminath g an\ fers ti H arc not 
applicable to the customer based on eligibility rules for the offer or offers for which an expected 
n<dit fer the ens s heiow <j i esh old amount wd orde ng ret t ! > < t 

profit. 

>n tends that: 

Claims 7, 20 and 2S. Her/. leather. 

A met} o< of contacts i :us<omers frosts a 

v jstomers, (h< method a-mpf »e$: 

d««n»iiiJ(ti> an *-nit-rvs'i st-f of offers to be scut to each customer, and lor each 
usst»ra>:i\ elimmiiimg any offers that are dot applicable to the customer based <,« 

< v > » , oi tf'fers for which an expected prolii for She customer 

10U t m ! •> t 

os-derim: rcniai»i«g offers bv ejected pri.d's- (ste parsgraohs 277-240; 257- 

258). 

■s \ b)\v 11 1 5 1 d ik P( ! ! s 

v it, s i t s t a>-ti u' < ,ei p.'mgraphs ;^ '-140 
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r^es i s u-w-nmtv .I'm, .1^ uic uov i s ,i tpj fc >idp'>N 02^* 

258]. ip| os. Paragraph [0257] xpp< irs lo be dirccic nal 

easily accessible. j0258j is another offer selection technique that "\ . .presents the 

sooppe iih < ofsubch stes < i clustej ( 1 offers U simul rseou ly present ; 
additional, menu of the most interesting offers in cluster C. so that the shopper has die choice of 
h in e ! ka s j (.i ot 1 1 < tkjs N it c ) , v 

\ ^ % ' , ' ' v ,!jk n o\ , ij 

Claims nd 28 are all >le for analogous reasons as given In claim 7, 

, x - ms v >{ 2" and 20-30 are allowable at least for the reason j di: cu jscd 
in then' respective independent claims. 

No fee is believed to be due. If a fee is due, please apply that fee and any other charges 
enedits to ticgf^ ■ Kwunf Oo~iO50. 



Respectfully submitted. 
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